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I:II:IHE Tﬂ%
Logo

EETA=E Visions

fa RS Compact version
fLEFIER INEIEL
FERTZT(EIE App icon

B H 2= Clearspace
FERENE Primary positions
RENENE Secondary positions

EE2HEY Repeating pattern
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BEER
R OGS,

Visions

bR IR R BR T R L E & & B R B AHRI R
HEENRE - M B EREERAMEE o
TWEAHENZRE » IZEHESG AR T R RET
HPERNEE [N > MITFE  BARER
AN FIPRE T sz B AR ~ BIRERRE -

The OCF logo reflects the nature of the organi-
sation's focus on digital-related areas, which
clearly and directly delivers its name. When look-
ing in detail, the underline borrows from the sign
commonly found in coding interfaces. At the
same time, the two lines of text with varying font
weights and rounded corners further show the
organisation's intimate, structured character.

OpenCulture
Foundation_

OpenCulture
Foundation_

OpenCulture
Foundation_

OpenCulture
Foundation_
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5 i RS

Compact version

ERERRT » (ERBGEREH RIS UE
BB BRI EREZE MR o =ZARASFIKIBIRT
KRR ZERR TS B U 5 24T > 2B
5T I 28 Al REt (ERAREENRZNARES - LUIZER &S
ERMREBREUR -

In specific contexts, employing this compact
version of the logo can effectively and clearly
deliver brand identity. This version can be used
based on contextual requirements; however,
whenever circumstances permit, it is better to
use the standard version of the logo for the
most comprehensive visual communication.
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tI8FERIR

Avatar

EEEAT (WtLEHEIRERE) - FfIEEE
RS hRZASBY M AEAEES - J0tk - HERNERZE
B UERARERNWKER @ WEABEEREMR S
8 EfE - AR AR T RBH R LA
PRI ST - URFF— BRI MR B EIE -

We suggest using the compact logo version in
digital applications, such as social media ava-
tars. By doing this, the space usage can be max-
imised, removing any legibility issues. The
colour pairing and size ratio should always
follow the measurement instructed here for con-
sistent visual branding.

4%y

4y
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FEREINEIR
App 1con

TERUEAF (NEAENER) - RfIESRE
RS hRZASBY M AEAEES - J0tk - HERNERZE
B UERARERNWKER @ WEABEEREMR S
8 EfE - AR AR T RBH R LA
PRI BT - IR — BRI MR B -
R EIfRREXPRRA T EhuEE e - RS
RIRPET B SRVRTMR o

We suggest using the compact logo version in
simplified digital applications, such as app
icons. By doing this, the space usage can be
maximised, removing any legibility issues. The
colour pairing and size ratio should always
follow the measurement instructed here for con-
sistent visual branding. A subtle colour gradient
was implemented for the icon to achieve a
richer digital display effect.

4%y

<

4y

50%

#/864F0

#6450DC
(OCF Purple)
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HHZ=MRE

Clearspace

mhBiRe L A B F R R AETRT N EEEHAR -
SRR T ERARIEE S AT FRRREETE
% - BfINREEEAEFEIR/IME - TIEE
15 NEEAREEST o 24T - MABRZERUAIE
EEMEIEE W AT ; BER®RERT - &
HZERAFHAE - UERMEBEEEARSR
PRURAIERKNRELES] -

The logo is most powerful when surrounded by
clearspace; this guarantees visibility and legibili-
ty while preserving its integrity. The measure-
ment is the minimum space allowed around the
logo and should be applied in all instances. As
this defined clearspace is a minimum, it is al-
lowed to go above this in order to create clear
and consistent designs. Also, in exceptional
cases, the clearspace can be adjusted in order
to secure or maximise impact.

minimum clearspace

OpenCulture
Foundation_
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HHZ=MRE

Clearspace

RS A B F =R eI IMEEEFAR -
SRR T ERARIEE S AT FRRREETE
% - GERREEREAEZRNE/IVE - TZER
15 NEEAREEST o 24T - MABRZERUAIE
HEMIRE AT ; BERKERT - &
HZERAFHAE - UERMEBEEEARSR
PRURAIERKNRELES] -

The logo is most powerful when surrounded by
clearspace; this guarantees visibility and legibili-
ty while preserving its integrity. The measure-
ment is the minimum space allowed around the
logo and should be applied in all instances. As
this defined clearspace is a minimum, it is al-
lowed to go above this in order to create clear
and consistent designs. Also, in exceptional
cases, the clearspace can be adjusted in order
to secure or maximise impact.

minimum clearspace

OCF_
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'
‘ ‘ OpenCulture OpenCulture
Foundation_ Foundation_

Primary positions

OpenCulture

EJZ@ EﬂEq:’B\IEEI%HE*gE%EgIEB&%{E% © %,IL Foundation_
NAZER BB - SiE4tE ~ EmafEH

FEELLA - 77 RAREMIBDE( LW RERI OpenCulture

Foundation_

e ~ #i—  sAEmn RETERERAPERIALL
LB AR RS -

The upper-left corner and center are our primary
positions for the logo. This is true for most of OpenCulture
. . . Foundation_
the formats, including portrait, landscape and
square. In order to minimize variation and
ensure a coordinated, uniform appearance, try to
use the same position and size across similar

applications. OpenCulture

Foundation_
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> ——
,k E ﬁ& % 1lL % OpenCulture OpenCulture

Secondary positions

BEmMESENEENENEEBLEE » B81F S
REBRT - ARAEMBIVAIRS] - 18] LA
HWERREBUERRSBENARE - OpenCuiture

Foundation_

Although the primary position for logo is pre- OpenCulture OpenCulture

Foundation_ Foundation_

ferred, that could also be placed in the second-
ary position due to content and format limitation
in some instances. OpenCulture

Foundation_

OpenCulture OpenCulture
Foundation_ Foundation_

OpenCulture
Foundation_

OpenCulture OpenCulture
Foundation_ Foundation_
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18 HE

Repeating pattern

ERDBRP - BRI REITSEE TS
BIRZEEA - M E R E A Z=E L E R r R
RERARTEELEZEE - GHRIREERES T
ETFERERAMFSNR/IVE - EREBIR TE
&2 0] REREST © PR » KB B ZERIIARIIEESMA
HUtR BB SETHY ©

In some scenarios, we repeat the logo as a pat-
tern. And, as associated with proper clearspace
guarantees visibility and legibility, the measure-

ment here displays the minimum clearspace and

interval for this particular situation. This defined
clearspace is a minimum, so it can go above
this to create clear and consistent designs.

YoX

r OCF_

YoX

OCEF_

2X

minimum clearspace

LZX—‘

OCEF_

OCE

2X
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mhE B %

Colour

BXEE Colour scheme
FEAFX Primary colour
REBEF Secondary colours

R EX Supportive colours

B =R Background and logo
BRENXTF Background and text

B =B Background and shape
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S PA RS

Aol =

Colour scheme

BX =T EMl [OCF K] B - LiEi—&RY!
HURE ~ SwBeEXLineS@EENERSR
BiemRme=RHEBs Ema IrIER - B
FEMINRIRNE - KIENmEE B EREE
1587 IR ZBMEEBER » ZBFXFTE W E
FBHERITIEE - SR EREEARIREEE

The colour scheme mainly consists of OCF
Purple, with a series of secondary and support-
ive colours that could be paired to cover a
broader range of scenario usage. The overall
visual language delivers a vibrant yet energetic
character while. When the brand wants to be ex-
pressive, we can use our bolder primary colour
to communicate; however, when sober tones are
needed, the palette could still be functional to
highlight the hero message.
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FTREF

Primary colour

mEE® [OCF R ] #5iR 7 B IR BN
ERRIIMT - BREBEH TR EEILES
HYEET] ° X BF BmhEspiZO It R » BAR
Logo * XF  BRFEMARENSR » UERM
MBREAREEE - ZEIE N MER I REERZ
EER  BEE8HE  AERERARSEHEE -

The primary colour, OCF Purple, embodies the
foundation's dynamic presence in undefined
territories, symbolising its ability to forge flexible
connections between endpoints. It is a core ele-
ment in the visual identity, applicable to logos,
texts, backgrounds, and any possible scenario,
ensuring a cohesive visual presentation. This
specified colour should be used in most cases,
but transparency shall be applied if necessary.

OCF Purple

#6450DC

Pantone
2725 C
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REBF

Secondary colours

EEBERIFSIEE > [OCFEE:| B [OCF FE:
o] EAIE AR B R AR B TT R © Iksh > B
B AREEWMNE M » LERERBRRRE
BEE - ZHIE R TESFrEFERAZEE® > B
HBEWE » tEKRERAEERE -

When it is needed to be more expressive, OCF
Light Blue and OCF Dark Blue could be elements
to create hierarchy and interest. White is also a
colour that provides freshness and a clean alter-
native for more sober communication. These
specified colours should be used in most cases,
but transparency shall be applied if necessary.

OCF Light Blue

#D/DCFO

C 18 R 215
M 11 G 220
Y O B 240
KO

Pantone
2706 C

OCF Dark Blue

#0F1293

C 88
M 57
Y 27
K 65

Pantone
7546 C

Pantone
2706 C
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BN BF

Supportive colours

HEREERFAEMBERFINIA - fl30 > £
RIZEF - [OCF&] &4 [OCFF4AL] mIfER1R
REANTTR @ FNERGEE=EN—ATEE
IR - ZEIE N TR REERZEER » B
ABXVE  AJERERAREZERE -

Supportive colours are particularly handy for in-
fographics. For instance, in a bar chart, OCF
Cyan and OCF Magenta could be elements to
display while ensuring a cohesive visual presen-
tation and interests. These specified colours
should be used in most cases, but transparency
shall be applied if necessary.

Pantone
2192 C

OCF Magenta

#CEOO58

Pantone
Rubin Red
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B R EIRE

Background and logo

BREESCEERBAIUREENREER
BAEA T RERSEREN &R AL ERY - E|RJEERED
WERSX - UEERINNeXHER - BME
EEEHEENEmERP RN - 1R EEE A
HYEA RS - DUIEREX B S EE R TR
a8 [T ELERR L ES T -

The background and logo colours could be any
primary or secondary colours but never use sup-
portive colours for this purpose. Be economical
in using colour to send strong identity signals,
even in simpler layouts. Always follow the guide-
lines on the right side to ensure that the pairing
of colours achieves the balance between visibili-
ty and visual communication.

OpenCulture
Foundation_

OpenCulture
Foundation_

OpenCulture
Foundation_

OpenCulture
Foundation_
OpenCulture
Foundation_
OpenCulture
Foundation_

OpenCulture
Foundation_
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BEREXTF
Background and text

NFZBERRAIUSEF TEPRIFTEEE -
B/ EREREDeY (NEAER) - &
AJREMIENAVE R BX - UEERIINERZHAIE
5t > BMER RS BENEEF UL - 1542
EEARAIRRERE - UREREF BRI ZEILE
A e R I SR e R B T -

The text could be any colour from the colour
scheme, but using supportive colours only when
it is needed (e.g. infographic). Be economical in
using colour to send strong identity signals,
even in simpler layouts. Always follow the guide-
lines on the right side to ensure that the pairing
of colours achieves the balance between visibili-
ty and visual communication.

OCF
Purple

OCF
Dark Blue

OCF
Cyan

OCF
Magenta

OCF
Purple

OCF
Dark Blue

OCF
Cyan

OCF
Magenta

OCF
Light Blue
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B = HE

Background and shape

B 2 BXKIRAILUEBF StERRIFABIEIR -
B/ EREREDeY (NEAER) - &
AJREMIENAVE R BX - UEERIINERZHAIE
5t > BMER RS BENEEF UL - 1542
EEARAIRRERE - UREREF BRI ZEILE
A] LTt R 1 A R E F B 1 -

The shape could be any colour from the colour
scheme, but using supportive colours only when
it is needed (e.g. infographic). Be economical in
using colour to send strong identity signals,
even in simpler layouts. Always follow the guide-
lines on the right side to ensure that the pairing
of colours achieves the balance between visibili-
ty and visual communication.

HOA

HOA

HOA

HOA
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a3 F s
Typetface

FHIARER Overview

SR F RS Highlight typography
X F iz Body copy typography
BNFHE Alternative typography
B RN Common sizes

QN
o
i
\

/

0
i

Leading and tracking
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FhoiRE
Overview

N FRASH-_EFREXEEN 0 25580
JREE (Chiron Hei HK) - Roboto Slab -
Roboto ; A > EEEIEEFEEB/HSE
AERRE - Z=EFRREESHRTUIRE
HESEBEMH - MR - £EINEEERETE -

This typeface guideline is consisted by three
font families, which are Chiron Hei HK, Roboto
Slab, and Roboto. Four weights were designated
for bilingual usage combination in this guideline.
Also, all these font families are open-source,
echoing the foundation’s value.

FZR 282 Chiron Hei HK

MEZARBXEEEE

Roboto Slab

Open Culture Foundation

Roboto

We help governments, enterprises, and NGO's better
understand the benefits of adopting open technology,

and promote the use of open tech in the public sphere.
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SHEE F e
Highhght typography

ZPRRNX BT FRRESEANRKIE - 128« B
BHEH - ARTETREFFRAABTLIBIR ; B E
it AT A psERR/ RT3 - (BEEEZE AR
BREZAH o

These combinations of typography are suitable
for contexts where emphasis is needed, such as
headlines, titles, critical information, large-scale
displays, etc. They may also highlight more
minor texts, but their predominant usage is for
hero messaging.

B3R 2EE2 Chiron Hei HK / Light + Roboto Slab / Light

\/

H O£ R Open culture community

BEJR 228 Chiron Hei HK / Regular + Roboto Slab / Regular

R 1t ¥1E% Open culture community

BZE 282 Chiron Hei HK / Bold + Roboto Slab / Bold

B {t#1E% Open culture community

BEE 282 Chiron Hei HK / Heavy + Roboto Slab / Black

BB {t11EE Open culture community
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ANXFEE
Body copy typography

AP RN B TFREASERRANX ~ 5258 /)
R ERFAI DGR  BRRNINRRERES
MEVZEE - AItESEREEMW - ERAMEE
SERFER o

hese combinations of typography are suitable
for most scenarios, such as body copy, foot-
notes, and small-scale displays. The san-serif

appearance ensures their legibility and, as such,

is best used when trying to communicate infor-
mation clearly and practically.

BEJR 282 Chiron Hei HK / Light + Roboto / Light

BB %)\FFEMZX{K;\%* (Open Culture Foundation) HAZAE&ER IR LE
H[FEIZEFE ; B 2014 FR8JILLAK » B37%F 30 Z1EF AR AL 8 ©

BRJEEES Chiron Hei HK / Regular + Roboto / Regular

Eﬁézij\ﬁﬁﬁ&jﬁt £4£% (Open Culture Foundation) HZ{EASZRRILEE
HESEEE ; B 2014 FRIIILIZK - B 30 ZER ML +18% o

B R 2E2 Chiron Hei HK / Bold + Roboto / Bold

BESEABMS{LELE (Open Culture Foundation) HZ{ES EREHET1EE
H[EZHEE ; B 2014 F£R8IILLAZK » B32FF 30 Z{ERIM 418 -

BEE 282 Chiron Hei HK / Heavy + Roboto Slab / Black

FS{LEL® (Open Culture Foundation) HIZ{ES &R :E1ET
H[ESEEE ; B 2014 FEIILIAR » B32HF 30 SERMNFIFE11E -
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BT
Alternative typography

EARHDIERF - BIRRERPREX BT 7
HERREE - UER—BImER B EE - 1T
Google ¥k H A FIN MR F iR IBIR T » AFF
Lk BRREZHEERE N E -

In most situations, the highlight and body copy
typography shall always be followed to ensure
the brand'’s visual communication consistency.
However, the alternative typography could be
used as a replacement on Google Docs or other
environments where those typefaces are not en-
tirely available.

TR AR

2RI (MacOS AFEH-E  Windows ZENEEEE) + Roboto Slab / Regular

BN {E#LE¥ Open culture community

RS EEE (MacOS A3EH-Z ~ Windows Z&i#EniE2£E2) + Roboto Slab / Medium

Faﬁﬁﬁzjd L£t#$ Open culture community

FERE A IZ A EEE (MacOS &5 H-% ~ Windows &f#EEFEEE) + Roboto / Regular
B 5 /ja‘AF;ﬁﬁSUU EES£= (Open Culture Foundation) HZ{ESER R LA

7N\

[=]

| EZHEE ;

2014 FEITILAZR

2315 30 21

]

F RS AL RF

AP EEE (MacOSA3EH-% ~ Windows B{#EE2E8) + Roboto / Medium

FXIEEEE (Open Culture Foundation) HZES &R IR
B 30 ZEFRMFESTLE -

H[5] 35 {E ;

5 2014 FBITTIAE
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BART

Common sizes

R AR B R R BB AT LSS 5 O B
BRI - EHE5H—ERATE - BT
ERT > HARERIEESRT -

A good selection of font sizes means it's easy to
achieve typographic hierarchy whenever neces-
sary. While we have a recommended selection
of commonly used sizes, there is also the scope
to add more if specific needs exist.

72pt

60pt

48pt

42pt

36pt

30pt

24pt

20pt

18pt
16pt

12pt
Ipt

2014 5 > HZE S ERIRfTE

2014 &£ - BAZESERIETEIEES

2014 5 - HZ A 2HFELEEHEFEEEEE -
2014 & » AZE a2 RELEFHK[FE S L o

2014 £ ZE 82 R T EE L [F 25 o

2014 5 Z{ESERIELE LR SE/E o

2014 & > HZESERIREEEE[EESE o
2014 & > HZESERREaEEH[EESGHE o
2014 % > HZEGERFELEEHE(EESEE -

2014 % > HZERERETEEEREEE o

2014 F > AZERERFELEHEESEE o
20144 > ASEA SRR B L FERIE -

4

T
9

v
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/= — T4k 72pt ~ 7EE 90pt ~ FEEHMEE 0 / Font size 72pt, leading 90pt, tracking 0
{7EELAF

Leading and tracking Fﬂﬁ&j{ tg@@ ]
B 2RER  IBAEITEEETEF ARV 125% = 150% I}ﬁ14: Fﬁﬂ WE ll.a\ ? & E i) Hi ©

B 5 BEARS FARR RS TEEEL T EB R/ )\ -
IWNRTFAREFAIR Z » 78T » BIERELRHR
BIREABERINARIER SNSRI EHEE

=y < 4= . :
Usually, the ideal leading would be between F4% 42pt ~ 1T7EE 60pt ~ SFEE{MEA 10 / Font size 42pt, leading 60pt, tracking 10

125-150% of font size. However, it's best prac- OCF =& 3 EM%U ‘\i_-I:L E/] ﬁk o 157!; iIEI E }“— Fﬁ ﬁ&*—l' ;EE ‘*D nt;?“A'ﬂE

tice to reduce the leading and tracking at larger

e vl e cpposte s smaler iz TSRS RR R B Rt FASE > RATARES

As this is the basic principle, the setting should

e st vl 1 vy cae WELANERE SR « THFER IR ARYS -

F4% 18pt ~ 17EE 27pt ~ FEE{EA 20 / Font size 18pt, leading 27pt, tracking 20

2ENAEARE—MIFEERE 0 AAEFENNRAREANTEEZBEENR - ST IRFBHEER - BEFEANMARBNHEEEAX
#H - BREEBIEAZEARE FRIBZEEES - lﬁt%iﬁiFaﬁﬁaﬁﬁ“ijﬁﬁE4ﬂﬁl/i)\E’JnTn ° 20145 6 A » £ g0v # clkao 15 >
COSCUP -+ PyCon Taiwan * OSDC ZF+t 8+ Netivism ~ Izero F{bEEEANEB) - EXRFMIEA pofeng £ jimyhuang & > WX bob
chao  honki#B#2 T » M tEEGRSILH BRIt BRE R » RALHX{EXE]F 55 10331440100 SEERZERIL
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B EZ

Pattern

Eics:: 3 “Click”
I fE | “Echo”

B —

5 | “Uplifting”
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[ ¥ 52 ]
“Click”

sENEf [1%52 ] B e ENREEREERARE ;
MEARNFFHRERE R RIR IR - BRa%
BEEIFNERTY > KREERBCULE ST
(IHEBHE - EEMFERAERE > BEREE
BN EGRE ZENEE ; ERREEE - XFE
&M o BIFERERE 20% FBHEE Z FAEERR S o

“Click” is inspired by the keyboard caps and the
windows, while the symbol within is sampled
from the terminal signs. Repeating these ele-
ments symbolises the co-creation between OCF
and the digital community. The primary and sec-
ondary colours shall be implemented for most
presentations, yet for cooperation with the logo
and texts, a 20% transparency shall be applied.
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[ ¥ 52 ]
“Click”

sENEf [1%52 ] B e ENREEREERARE ;
MmEFRNFFRERE B RIRIRIERTIR - FiR%
BEEIFNERTY > KREERBCULE ST
(IHEBHE - EEMFERAERE > BEREE
BN EGRE ZENEE ; ERREEE - XFE
&M o BIFERERE 20% FBHEE Z FAEERR S o

“Click” is inspired by the keyboard caps and the
windows, while the symbol within is sampled
from the terminal signs. Repeating these ele-
ments symbolises the co-creation between OCF
and the digital community. The primary and sec-
ondary colours shall be implemented for most
presentations, yet for cooperation with the logo
and texts, a 20% transparency shall be applied.




AL EEE mhE# A& Open Culture Foundation Visual Identity Guideline

ERENEI -

[ 428 |

Pattern: “Click”

31

[ ¥ 52 ]
“Click”

SENE [z | Bt e EaREERERAE
MmE PRSI B B RV IR - SB%
BB RIEERY]  REERMEESGHEEHK
{UHtEFrpIHE - FEMGERAAER - BERAETE
EURBEX ZEENEE  EFREERE - XFF
& - AFEEA 20% BRRE ZHEERRES ©

“Click” is inspired by the keyboard caps and the
windows, while the symbol within is sampled
from the terminal signs. Repeating these ele-
ments symbolises the co-creation between OCF
and the digital community. The primary and sec-
ondary colours shall be implemented for most
presentations, yet for cooperation with the logo
and texts, a 20% transparency shall be applied.
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Pattern: “Echo”
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[ P PE ]
"EChO"

mEIERS [PRE] LUEEHE - WAEERNHRE
AEREEHR  ITANER - ERELREAIZK
B OCF BmhREIRR - R/NVAREIRIELHIFIINEIE
{U+rEFP RV ~ {ERS - MEENBFIER ~ B8
AEREBRSTT -

“Echo” is symbolic of co-creating and sharing
through layered stacking and diagonal reso-
nance. The underline sign are derived from
OCF's logo, where varying scales mirror the di-
versity found in digital communities—organiza-
tions and individuals alike. Despite differing abil-
ities, all strive towards a common goal.
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e e S e T e
) 4 I e —
“ ” . —
Echo e . T
SHEER [MFE] LUEBEHES - HAEZNHE E— —
ERFUEHA  TANERE - HRESERK —_— .
B OCF BYmhEEIHE » K/NAEBIEEFIFLaNEEX
It BFPRVARS ~ B85S » SEEe /I BFER « B8 E—
MEREBIREE ] - —
I _____
“Echo” is symbolic of co-creating and sharing
— e e e
through layered stacking and diagonal reso- — _—_ I
nance. The underline sign are derived from R — —_—
OCF's logo, where varying scales mirror the di- I
versity found in digital communities—organiza- .
tions and individuals alike. Despite differing abil- —
|

ities, all strive towards a common goal.

)
|
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Pattern: “Echo”
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[ P PE
“EChO"

SENERS [MPRE] UEfEHE - BAEENEE
AR EEHEE « ZIRNER - HREGZERK
B OCF BmhREIRR - R/NVAREIRIELHIFIINEIE
{U+rEFP RV ~ {ERS - MEENBFIER ~ B8
AEREBZRESET] -

“Echo” is symbolic of co-creating and sharing
through layered stacking and diagonal reso-
nance. The underline sign are derived from
OCF's logo, where varying scales mirror the di-
versity found in digital communities—organiza-
tions and individuals alike. Despite differing abil-
ities, all strive towards a common goal.
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FHENEIRZ

[ K52

Pattern: “Uplifting”
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[ R5¢ ]
“Uplifting”

SEAE [ MRl BUER - WENER [R5l EEE
FUEFHRNINAZIR  MEEZEEERER
RYE]RY - RS HARELT ~ RoeFErIiEm o

Extending the image of “Echo”, the pattern “up-
lifting is presented in a visually simpler way, cov-
ering more potential usage scenarios and at the
same time creating a metaphor of getting better,
unfinished, and to be continued.
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[ K52

Pattern: “Uplifting”
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[ R5e]
“Uplifting”

SEE [MFE ] NER - WBIER [Rxl ERE
FUERZERISMRZIR | MEEZBREABR
YIRS » RIS R ~ RTFFERIAEM -

Extending the image of “Echo”, the pattern “up-
lifting is presented in a visually simpler way, cov-
ering more potential usage scenarios and at the
same time creating a metaphor of getting better,
unfinished, and to be continued.
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[ R5¢ ]
“Uplifting”

MEAE [TTFE | NER > EEIER [R5l TRE
FUAEBHZRMNRZR  REEZBREREABR
RYE]RY - RS HARELT ~ RoeFErIiEm o

Extending the image of “Echo”, the pattern “up-
lifting is presented in a visually simpler way, cov-
ering more potential usage scenarios and at the
same time creating a metaphor of getting better,
unfinished, and to be continued.
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£ e
Usage

NE{EREH Improper example
IEFE{E R =B Correct example
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A= EREH)

Improper example

RNEEA MR R B E YR E » T FEmAE
A BE 2 1E - EEMIBERT @ IR ERL
B 2R R ERmhEiTssEAES - FEX
RISFESRLER - B4R ~ SEERE¥ « EFBHYIAR
IEVE S

Improper logo use will reduce its recognition
and weaken the power of the brand'’s visual
communication. Incorrect usage examples on
this page shall always be avoided in any situa-
tion; this includes but is not restricted to stretch-
ing, compressing, rearranging, and misusing co-
lours and effects.

OpenCuiture

oundation_ <
Foundation_

OpenCultureg!




AL EEE mhE# A& Open Culture Foundation Visual Identity Guideline
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Usage: Correct example
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\EFeE(E R Ea

Correct example

IERERYE A omhR e p T RE R H —2E - WERE
IBIRPRFIELI M IR E - EREHNUNE
ReENRITTESRETR - AI2Z B ZEAER] - LU
FULREBZ EAR T VA BHFRVIERE

Correct use of the brand'’s visual identity could
ensure consistency while maintaining a high leg-
ibility. While designing any visual presentation,
examples could serve as references to under-
stand OCF's visual identity better.




Rt ESE RE:#ARE  Open Culture Foundation Visual Identity Guideline
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Usage: Correct example
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\EFeE(E R Ea

Correct example

IERERYE A cmhR s p P RE R H — 2% - WERE
BIRPRIFIELI M IR E - EREHUNE
ReENRITTESRETR - A2 B ZEREH] - LU
HULREBZ EARF VA BIFRVIERE

Correct use of the brand'’s visual identity could
ensure consistency while maintaining a high leg-
ibility. While designing any visual presentation,
examples could serve as references to under-
stand OCF's visual identity better.
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fEFREER) « IEREEREA

Usage: Correct example
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\EFeE(E R Ea

Correct example

IERERYE A cmhR s p P RE R H — 2% - WERE
BIRPRIFIELI M IR E - EREHUNE
ReENRITTESRETR - A2 B ZEREH] - LU
HULREBZ EARF VA BIFRVIERE

Correct use of the brand'’s visual identity could
ensure consistency while maintaining a high leg-
ibility. While designing any visual presentation,
examples could serve as references to under-
stand OCF's visual identity better.
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e - [EREERRA

Usage: Correct example
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\EFeE(E R Ea

Correct example

IERERYE A cmhR s p P RE R H — 2% - WERE
BIRPRIFIELI M IR E - EREHUNE
ReENRITTESRETR - A2 B ZEREH] - LU
HULREBZ EARF VA BIFRVIERE

Correct use of the brand’s visual identity could
ensure consistency while maintaining a high leg-
ibility. While designing any visual presentation,
examples could serve as references to under-
stand OCF's visual identity better.

OpenCulture
Foundation_
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\EFeE(E R Ea

Correct example

IERERYE A cmhR s p P RE R H — 2% - WERE
BIRPRIFIELI M IR E - EREHUNE
ReENRITTESRETR - A2 B ZEREH] - LU
HULREBZ EARF VA BIFRVIERE

Correct use of the brand'’s visual identity could

S <
| 1y N
/'/%5'“1 ! <
lig gy
«hﬂaméylg‘l‘ﬁn
is 0l
cxu\l;‘lle;flﬁ(zrgy N
%]“x'edt‘lxl iy Vi Ei\g.,\l
| © gy Sl gy By, T
$ !u?}a f""ﬁ\ﬁe" ‘?tf“l Iy ‘
4 Oy, St
"
1 g ‘
! u o
o o vsﬂ"'ﬂt n

ensure consistency while maintaining a high leg-
ibility. While designing any visual presentation,
examples could serve as references to under-
stand OCF's visual identity better.
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Usage: Correct example
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\EFeE(E R Ea

Correct example

IEFERY(E A an b pl AT RER E — 2L » WERAE
IBIRPIORFSIEEN B M 2 P E - ERIFBUIKRE
ReENRITTESRETR - AI2Z B ZEAER] - LU
HIERSE 2 ER R A BFRVIERE

Correct use of the brand'’s visual identity could
ensure consistency while maintaining a high leg-
ibility. While designing any visual presentation,
examples could serve as references to under-
stand OCF's visual identity better.

OpenCulture

Foundation—
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e - [EREERRA

Usage: Correct example
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\EFeE(E R Ea

Correct example

IERERYE A omhR e p T RE R H —2E - WERE
IBIRPRFIELI M IR E - EREHNUNE
ReENRITTESRETR - AI2Z B ZEAER] - LU
FULREBZ EAR T VA BHFRVIERE

Correct use of the brand'’s visual identity could
ensure consistency while maintaining a high leg-
ibility. While designing any visual presentation,
examples could serve as references to under-
stand OCF's visual identity better.
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fEFREER) : IEREEREA

Usage: Correct example
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\EFeE(E R Ea

Correct example

IEFERY(E A an b pl AT REREL — 2L » WERAE
IR PIORFIEEN B M 2 PR E - ERIFBUIKRE
ReENRITTERR G - A2 B ZERER] - LU
HIERSE 2 ER R A BFRVIERE

Correct use of the brand'’s visual identity could
ensure consistency while maintaining a high leg-
ibility. While designing any visual presentation,
examples could serve as references to under-
stand OCF's visual identity better.
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Usage: Correct example
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\EFeE(E R Ea

Correct example

IERERYE A cmhR s p P RE R H — 2% - WERE
BIRPRIFIELI M IR E - EREHUNE
ReENRITTESRETR - A2 B ZEREH] - LU
HULREBZ EARF VA BIFRVIERE

Correct use of the brand’s visual identity could
ensure consistency while maintaining a high leg-
ibility. While designing any visual presentation,
examples could serve as references to under-
stand OCF's visual identity better.

OEE

Meeting Room
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Co-create the digital future

Open Culture Foundation is a non-profit organi-
sation founded in 2014 by several open tech
communities in Taiwan. Our main goal is to sup-
port local communities in advocating open tech-
nology, as we see open technology as the core
to securing digital rights and internet freedom.



